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Your donations:

- Wiko Extra Tough Plasters

- Wilko Hydrocolloid
Dressings

- Wilko Dancing Feet Gel
Cushion Insoles

- Sainsburys Applicator
Tampons

- Superdrug Maternity Towels

- Sainsburys Crepe
Bandages

- Superdrug Cohesive
Bandages



SUPPORTING COMMUNITIES ACROSS THE UK

Top focus areas of benefiting organisations

Community group or project
Family welfare

Child/youth care

Disability

Housing and homelessness
Schools

Health/medical

Emergency relief - UK

Jobs skills, training and education
Counselling/advice

Ethnic support groups

Older peoples support

Arts, culture and heritage

Sport

Alcohol/substance abuse
Domestic violence

Overseas development and relief
Environmental protection and animal welfare

Campaigning/umbrella organisation
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20 organisations
supported are based in
Yorkshire and the
Humber, near your
Warehouse and Head
Office.
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INSIGHTS FROM OUR NETWORK 15, O
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THAT PROVE WHY OUR PARTNERSHIP IS SO IMPORTANT
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“Period products are essential in living a normal life, for example, going to school.”

Foodbank — Newcastle Staffs
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THE IMPACT OF YOUR DONATIONS 15, O

“A lady who visited the food bank a few
weeks ago burst into tears when she was
shown a box of period products and told

to help herself to what she needed. She

told us she hadn't been able to buy any
for several months and she had a young

child. We would not have been able to
offer this option (of choosing what she
wanted and helping herself to as much as
needed) without having been able to
access the products from In Kind Direct.”

Foodbank - Burngreave

*If you would like to use any of the quotations externally, please check consent with us beforehand.
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“The hygiene and period
products are essential in
so many ways. They 2 “We cannot stress enough what a
help us promote self : S hugely positive impact these essential
esteem, confidence and i > day-to-day products are having on the
empower women. The o 7t struggling families that we are helping.
shame surrounding the s We hear stories daily of people just not
inability to afford these A ¥ = V3 being able to make ends meet due to
products causes so ' = the high costs of living. As a result of us
many people to feel = having these products to distribute to
worthless.” = those who need them most, it alleviates
= - : a lot of the pressure these families face
Chrysalis Women’s - on a day-to-day basis.”
Centre ————

Filey Foundation Ltd

*If you would like to use any of the quotations externally, please check consent with us beforehand.
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THANK YOU

Telephone: 0300 30 20 200

Email: Sophie.sparkes@inkinddirect.org

Address: 11-15 St. Mary at Hill,
London, EC3R 8EE

Website: inkinddirect.org

Share your impact to social media

Don’t forget to tag us!

@inkinddirect fia  @In Kind Direct Y @inkinddirect
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